1. Define e-commerce.  

E-Commerce is the selling, buying, logistics and other organization-activities via the web.
2. List three businesses (examples via the Web) which are suitable for e-Commerce.

Three businesses suitable for e-Commerce are: e-Bay, New-egg, and Amazon.com.
3. Name one type of business suitable for a combination of electronic and traditional commerce strategies. 

One type of business suitable for a combination of electronic and traditional commerce strategies is autotrader.com.
4. Name two types of businesses less suited to e-Commerce. 
Two types of businesses less suited for e-Commerce are: Food-Lion and Zales stores.
5. Why would perishables not be a good contender for online selling?
The food, or other items, would probably spoil or go bad by the time it arrives to the customer.
6. Name three advantages of e-Commerce.
Three advantages of e-commerce are: A wider variety of products available to purchase, accessibility to almost anywhere, and it increases profits for the participating businesses.
7. List three disadvantages of e-Commerce.
Three disadvantages of e-Commerce are: Some businesses not suitable for e-Commerce, limited to cultures w/out internet access, or who do not use the internet, and also the certain security risks or purchasing your items on-line.
8. Define profit.
The money a business has actually made, or gained, from its transactions/sales.
9. Define globalization.
The internet can be accessed to everyone, at anywhere and anytime.
10. How does culture play a part in e-Commerce?
Certain cultures do not use the internet for daily activities, or any at all.
11. According to the Global Framework for Electronic Commerce that President Clinton signed, what should the government's role be in e-Commerce transactions? Use this URL to find out.
http://www.technology.gov/digeconomy/framewrk.htm
The government should have little or no role in e-Commerce transactions. But, if they ever decide they should have one, they have plans to follow suit.
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